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The furniture industry healed its wounds.
Second phase of the Pandemic
The global pandemic which has affected the humanity on a global scale has caused more
than a million deaths and has left millions of people infected this year. While humanity is still
in search for a cure, countries’ economies all over the world have been very heavily affected
by it. The process is still going on with all its complexity. With the precautions beginning to
loosen and seasonal changes, the market is once again prospering. If we specifically focus
on the furniture industry, the interest rate is the lowest in its history.
The domestic market has been flourished by real estate and automotive promotions. The
postponed buyings have been resurrected with these promotions and the furniture manufacturers have dried up their stocks. All of a sudden, manufacturers were not able to respond to
this explosion of demand. This has been the reality especially for the furniture and sub-industry not only in Turkey but also in Europe too. The trajectory of the market have changed directions and created isgnificant advantages in favor of Turkey. We are going through a fruitful
period for the furniture industry untill the end of 2020.
The pandemic has initiated a new era as the “new normal” has been introduced to the world.
We had to change many of our old daily habits in this process. The masked and distanced
life has been now integrated into our daily routines. Our homes became our new office and
living space. The work-from-home model has been a new alternative style for the future business life. Computers, office furnitures, consumables and food have been the top sellers.
Online sales have reached an unprecedented scale in history. People started to spend at
least 6-7 hours a day looking at their computers, smartphones and on social media. E-commerce sites are on the list who make the most money. At the same time, the second phse of
the pandemic has started, impacting the whole world and especially Europe. Radical measures cannot be taken to sustain the economy, and unfortunately, this terrible catastrophe of
the century continues to take lives at higher prices.
Best regards
Nesip Uzun
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Reed Tüyap Fuarcılık A.Ş.

BU FUARLAR 5174 SAYILI KANUN GEREĞİNCE TOBB (TÜRKİYE ODALAR VE BORSALAR BİRLİĞİ) DENETİMİNDE DÜZENLENMEKTEDİR.
THESE FAIRS ARE ORGANIZED WITH THE AUDIT OF TOBB (THE UNION OF CHAMBERS AND COMMODITY EXCHANGES OF TURKEY) iN ACCORDANCE WITH THE LAW NO.5174.
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US$5 Million Total Trade Realized at
Tüyap's First Face-To-Face Fair
The 33rd International Woodworking Machinery, Cutting Tools, Hand Tools Fair, WoodTech 2020,
which is the first face-to-face specialized fair under the roof of Tüyap in the new era, was flooded
by domestic and foreign investors. Organized by Reed Tüyap Fuarcılık in cooperation with the
Woodworking Machinery and Sub-Industry Businessmen Association (AİMSAD), the fair received
full marks from its participants. WoodTech 2020, which is an example to the world about how to
organize a fair under pandemic conditions, was visited by 6 thousand 382 businessmen from
Turkey and abroad. While the majority of the visitors consisted of qualified investors, more than
half of the companies participating in the fair were pleased to receive orders during the fair.

After the coronavirus pandemic, WoodTech 2020
33rd International Woodworking Machinery,
Cutting Tools, Hand Tools Fair, which is the first
specialized fair held face-to-face under the roof of
Tüyap, was held with great success. Domestic and
foreign companies showed great interest in the fair
organized on October 10-14 in cooperation with
Reed Tüyap Fair Organization, one of the group
companies of Tüyap Fuarcılık, and the Association
of Woodworking Machinery and Sub-Industry
Businessmen (AIMSAD).

US$5 million wort of business realized
At WoodTech 2020, realized with new measures
taken due to the coronavirus epidemic; Products of
79 companies and company representatives from 8
countries were exhibited. This year, 6,382 visitors
from 60 countries attended the fair, which brought
together local and foreign professionals operating
in the woodworking sector, while nearly a thousand
of the participants were foreign visitors.

FURNITURK
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Businessman who wanted to invest showed great interest in the fair, where procurement committees came from 11 countries, including Azerbaijan, Bosnia and
Herzegovina, Georgia, Kosovo, Macedonia, Moldova, Uzbekistan, Romania,
Russia, Serbia and Ukraine.

US$5 million in trade pleased the participants
The first physical fair of the new normal got full marks from its participants.
According to the survey conducted for the WoodTech 2020 Fair, all of them stated that they will attend the fair again next year. While one of every two companies participating in the fair takes orders during the fair, the rate of order areas
after the fair is over 60 percent. The establishment of around 5 million dollars of
business contacts at the fair made the professionals of the sector smile.
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'Contactless Fair' is experienced for the ﬁrst time
Participants and visitors of the WoodTech Fair, which is one of the
"pioneering" fairs that will breathe again the world trade, which
has shrunk due to the coronavirus pandemic, experienced a "contactless fair" for the first time. At the fair organized by Tüyap, the
first and only fair organization company entitled to receive TSE
COVID-19 Safe Service Certificate, on an area of 15 thousand
square meters, the hygiene practices of the new period, fever
measurement, common areas suitable for social distance,
improvements in ventilation systems and HEPP code.

"We will breathe life into the shrinking trade with fairs"
Tüyap Board Member and Strategic Marketing Deputy General
Manager Zeynep Ünal Öztop stated that they will hold their fairs
in the new period with the motto of "Health first for trade" and said,
"We realized WoodTech 2020 in accordance with the guidelines
of the Ministry of Health. We are aware of our responsibility as the
first and only exhibition company to be awarded the TSE COVID19 Safe Service Certificate. While we aim to breathe life into the
shrinking trade with fairs, we also care about the health of our
stakeholders. We are pleased that there is interest in our fairs from
Turkey and abroad”.
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The Turkish Furniture Industry will
be the only force in the upcoming
Istanbul Furniture Fair
International Istanbul Furniture Fair, which is
Turkey’s largest international furniture fair
organization is to be held in Istanbul between
26-31 January 2021.

Turkey's largest international furniture fair organization
gathers the industry under one roof with this year's
International Istanbul Furniture Fair, between 26th to 31st
of January 2021. Simultaneously as the Tüyap Fair and
Congress Center in Yesilkoy Exhibition Center.
Turkish Furniture Industries Association and Federation
(MOSDER)’s joint organization with the contributions of
MOS Fair will be implemented in a 120 thousand square
meters space and will also host more than 500 exhibitors.
The Tuyap Exhibition is making significant process with
Mosfed next to its side as a consequence of the pandemic
and is leaving behind the difficult days that Turkey went
through before managing to quickly overcome the crisis
that the furniture sector has faced by opening this major
exhibition to showcase to the world market. Participating
brands are already preparing for the big meeting that will
take place in January 2021.

The Furniture Industry, which has recovered from the recession due to the Covid-19 outbreak, continues to work on its
goals. The International Istanbul Furniture Fair, which will
gather the entire furniture industry under one roof with the
organization of MOS Fuarcılık, aims to reach to new markets
and actualize export expectations for the Turkish Furniture
Industry in the world markets. Our furniture industry, which
has a very high production power, is currently the 13th best
producer country in the world, and is ahead of its many competitors in the world as the 12th most exporting country.
Turkey's largest exhibition area will be hosting to the
International Istanbul Furniture Fair’s exhibitors and will meet
with buyers from around the world. At the International
Istanbul Furniture Fair, many products from the most elegant
home furnitures to interior designs and global furniture
trends will come together with B2B and B2C buyers this year.
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The warmth of wood and the orientalist richness of gold; He creates
sparkling designs in spaces such
as living rooms and bedrooms.

ROMA Adds Sparkle to Designs with
Decorative Metal Edging Collection
Turkey, the Balkans and the Middle East leader, was the
world's largest manufacturer of 3.Edge bands of Rome, it
brings with decorative collection Edge bands of the users.
ROMA Edgebands added the border bands with new colors
and designs called “Decorative Metal” to its product group.
Doppia and Trio
combinations in the
collection are new
indispensable for
design experts.

The avant-garde style of the gold mirror used in combination
with white colors blows naive retro winds into the spaces.

Gold, silver, copper, chrome etc. The new series, inspired by
valuable materials such as; It is offered to users with its fully
coated metallic looks and different decor combinations.
Decorative Metal Edges, while following the traces of the past
with their orientalist-retro looks, they also allow the creation
of stylish designs with avant-garde-modern lines.
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SAMET Started Online Sales with its
E-commerce Site with Retail Packages
Turkey's leading furniture accessories manufacturer Samet began the e-commerce channel online
sales. The company continues to be the professional solution partner of end users as well as business
partners, with its online shopping site where all
SAMET products can be purchased with new retail
packages.
SAMET, one of the leading furniture accessories
brands in the world with its products blending innovation-oriented approach with aesthetic design,
launched its online sales system at www.mastersclub.samet.com.tr. SAMET, which brings furniture
to life with its product range including hinge systems, drawer systems, lift door systems and connection accessories, is the professional solution
partner of business partners and end users with its
e-commerce website where niche products with
special sizes and colours are offered as well as the
most demanded products.
On mastersclub.samet.com.tr, you can ask the end
users with the live support plug-in, detailed product information, installation videos and directions
on the smart retail packages they have prepared so
that even someone who does not know the products
at all can select and install the right product.
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With Ali Muharremoğlu, Reed Fairs
General Manager, on WOODTECH 2020:
Nesip Uzun, Editor-in-chief
Dear esteemed viewers, as you know, yesterday the opening of
international WOODTECH Fair. During the pandemic, for 6-7
months, we had a very serious process in our country and
around the world. This process was risky both in terms of health
and economy. Fairs and economy have a direct
relationship, when we think in terms of our sector and forest
products industry, we all know that it has a much more valuable
place. WOODTECH is an important trade fair for Turkey as well
as the Middle East, Eurasia, Europe and the Islamic world. Over
time it became a worldwide fair. The sector, which was very
affected by this process during the pandemic, has made
progress in the last 3-4 months. Improvements of the pandemic
in Turkey as a result of the measures taken in this process, this
fair after under the leadership of Tüyap was a ﬁrst. Woodtech
and Intermob is one of the leading fairs held simultaneously and
ﬁlling all halls every year. It is generally held in 14 halls. For the
fair held today, international measures were taken with strict
measures and studies. All instructions of the Ministry of Health
were followed. I have been at the fairground for 2 days, where
strict inspections of the relevant institutions take place. Fair

managers are in meetings all day, and audits are carried out.
With strict measures, companies pay attention to hygiene conditions, distance, masks, etc. While evaluating all these, we had
an interview with Mr. Ali Muharremoğlu from Reed Tüyap
Fuarcılık, who played an important role in the realization of the
fair.
Nesip Uzun: First of all, I congratulate you on the fair, the first fair
of the pandemic, which will be a start for you after a long time. In
this sense, I think that very valuable tips for both you and the sector
will be at this fair. What did you do? What are your expectations?
How were our companies prepared for this process?

Ali Muharremoğlu: Thank you very much, Mr. Nesip, these conditions have been the most difﬁcult fair we have ever held. The
hardest of these 33 of our 33th Woodworking Machinery Fair
was our fair this year. While we were doing this, our ﬁrst priority
was 'Health above all'. Both our Ministry of Health and our
Ministry of Commerce had very comprehensive and detailed
circulars. On top of these, we added the standards of both the
International Exhibitor’s Association and the Reed Group to
which we are afﬁliated, and we carried out a very serious study
on how to make a healthy fair. And now we have implemented
them. We have been working on this issue for about 4 months,
of course, the measures we have taken alone are not enough.
All of our exhibitors and visitors must comply with these measures. We saw the truth and talked to our participants one by one
and contacted all our visitors. It makes me very happy to see
that, most of our exhibitors and visitors comply with all health
conditions very well. Sometimes, even if anyone unconsciously
dropped his mask, he puts it on as soon as we warn him, and in
this sense, everyone obeys the health rules in a very safe way.
Nesip Uzun: You have trained your staff very well in this regard. I
filled out the form when I first came to the fair yesterday, but even
though I was a participant, they did not let me in because I did not
fill out only one form. They asked for my HES code. I gave it, but
they said you can't go in without filling out the forms. I filled out the

forms and after a certain check we got in. I am happy to follow the
rules because it was a civic and social duty. In that sense, it is really
gratifying that your personnel are also trained and attentive.

Ali Muharremoğlu: My risk has been checked by giving my
HES code in the mornings for 2 days. If I am in the risky category, I will not enter here, and I will take precautions. We check the
HES code of everyone, including our employees, without
exception and we take them in after that check. This is a necessary thing for our health. We will most likely have to get used
to the New Normal. In this process, the HES code will be applied
everywhere in our lives. Tomorrow, we will not be able to use
public transport without the HES code. Government departments too. It seems like this will be one of the most important
things in our lives from now on. The new normal hygiene rules
will come to the fore. I call it Biosecurity. These Biosecurity rules
include our fairs, more precisely every area of our lives, namely
shopping centres, public transportation and public institutions.
We all need to be running our business along with these Bio
security measures.
Nesip Uzun: Mr. Ali, this is a start. After a long break, this is the first
time such an exhibition is taking place in Turkey. It would have been
unthinkable not to see any action in the fair industry as the struggle
to breathe life into the economy prevails. We got used to
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Tüyap fairs, which did not usually fit in 14 halls and tents. Today, by
paying attention to everything, you have realized a mini fair that we
can perceive as the transition to the new normal. Trade Fairs during
the pandemic will teach a lot of things in a way. You will question
this process with very good experiences. Today is the 2nd day of the
fair and despite it, visitors from abroad and from the country come
here. Of course, by experiencing the disappointments with the lack
of Intermob. People are used to this fair. Tüyap fair is an opportunity for them to survive and catch up with innovations. This fair is
very important for machinery manufacturers because they have
been receiving their best orders at fairs for years. As far as I can see
with my 30 years of industry experience, the machinery industry
was very enthusiastic about this fair. As usual, machinery fair was
not held in 5-6 halls. Although there was a serious movement in
other units of the sector at the end of June, the same mobility could
not be achieved for machinery industry. As we all know, they were
catching their main customers at fairs. Fair is a must for them.
International fairs are very demanding, and their costs are very
high. For this reason, Tüyap-WoodTech fair, which has become an
international brand, was a very important point for them. Despite
everything, they came. What do you think about the general satisfaction of the participants?

Ali Muharremoğlu: In fact, we got very parallel feedback. Our
companies that come from our participating companies state
that they are currently encountering a visitor that exceeds their
expectations from both domestic and abroad. In fact, all of the
visitors to some of our companies are active visitors. It seems
like there is no visitor proﬁle without a relevancy. The incoming
person came to do business, and they connected and sold the
business with those who came to do business.
Nesip Uzun: Actually, you have taken a very serious risk as Reed Tüyap. It is obvious from everything that this fair is not making
money. Very serious promotions and investments were made.
Preparations were made. Serious personnel are employed. Service
is produced here. We also see from the outside that it is not possible to get this service in return with these 2 halls. There really is a
sacrifice here. I think you managed an important first with this exhibition during the pandemic in Turkey. In this sense, I congratulate
you for doing this in such a risky process. You have given the sector
morale in a way. These were needed. Tüyap will surely evaluate this
process from all aspects. We have fairs again in the upcoming period. I hope the pandemic will not rise much in this process. What
would you like to say about this topic?

Ali Muharremoğlu: As I said, we should get used to doing fair
normally. There were organizations in terms of fairs, but
WoodTech was the ﬁrst fair within Tüyap. This was the ﬁrst event
for our industry. We are very happy that we have achieved this.
As far as we can see, we made a serious contribution to the
exports of our country. We have achieved a visitor proﬁle that
we can add to the business potential of our local customers. The
work doesn't stop there. We will bring together our visitors from
countries who cannot come after the fair is over, and our participants in a digital environment. Currently, visitors mainly come
from the Balkans, Russia, Ukraine and closer geographies such
as Libya and Lebanon. Countries like Iran and Iraq that could not
come due to the pandemic will be the places we are a little
more interested in. After the fair, there will be an environment
where we will bring our exhibitors and visitors together. After
that, we will have a health fair. In the next 2-3 weeks, our visitors
will be able to meet with our visitors, either face to face or
online. We developed a hybrid fair model and we will continue
with this model in the upcoming period. The hybrid fair model
will create new opportunities, new doors and new visitors for us.
This creates opportunities to take our business further.
Nesip Uzun: I congratulate you and Tüyap-Reed management,
staff and participants.

Ali Muharremoğlu: Thank you. The ﬁrst test of the new normal
was this fair. It goes well in many ways. We will make better
fairs by adding a little more on these. If the pandemic process
is brought under control, we will all return to our old days, but
this situation seems to continue for a while. We will adapt ourselves within that period. Thank you for being here, supporting
the sector and for your contributions.
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An interview
with Haluk Yıldız
on the industry
Nesip Uzun / Furniture Magazine - 18-09-2020
Dear readers, in the fragile process caused by the pandemic,
we,as Furniture magazine, held a series of interviews with
industry doyens and professional organizations on Zoom and
Instagram. We learned Kastamonu Entegre, one of the important
brands of the wood and forestry products industry, from from
Haluk Yıldız, Kastamonu Entegre CEO and Hayat Holding Wood
Group President who has contributed greatly to the company's
success. Yıldız shared with us the success story of the company,
along with the challenges faced by the industry during the
pandemic process and their solution suggestions.
Nesip Uzun: As the world, we are going through a critical process
that left its mark on the century. Managing this process is actually
as important as living the process. This period, which we define as
the "new normal", brought forward new missions along with new
attitudes and behaviors. As a global company, how have you managed this process, how has your business life been affected by this
process?

Haluk Yıldız: Many people are making statements about what
will happen during new normal process. Of course, some of
them are utopian, some are more realistic. In this process, I think
we should first see the realities of our own lives. As Kastamonu
Entegre, there are two basic issues that we consider: The first is
the health of our employees and the second is the continuity of
our company. It is necessary to manage these two together. As
you know, meetings started to be held online both within the
company and in press mediums. As a company operating in six
different countries, we are used to holding our meetings via
video conferencing. So, this is not a new situation for us. We
closed our offices in the last week of March and continued our
business entirely on digital platforms. Despite the contraction in
demand, dynamism continues in the domestic market. At this
point, I would like to especially thank our factory employees
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During this period, employees with old age and chronic diseases
were also sent to their homes. Were employees sent to their homes
at your company positive cases or were they posted due to these
problems?

We had the advantage of being a global company in this
regard. Our last investment was in Italy. Italy was one of the
countries that experienced this period first. Therefore, we had
an important experience here. In mid-March, we segregated the
risky groups in both factories and offices and said they should
work at home. Our first operation started like this. We sent those
who are in the risk group for themselves or their families, and
our female employees close to full term or who have just given
birth, to their homes without thinking. Approximately 10-15% of
our employees came to work on a rotating basis in the line of
their jobs. Thank all our friends for their support; we are really
grateful to all of them. We started to return to the office after
June 15. Currently, we continue with 50% of the employees at
the office and 50% at home. Just as the government monitors
the pandemic process, we follow our own situation and decide
on new practices accordingly.
Let's talk a little bit about the production processes. You're making
a big portion of the total production in the first sector in Turkey, and
also you are a powerful global actor. We are talking about an
industry that should not be closed completely, such as MDF Plants.
Constant heat is required and when it stops, it causes enormous
costs. How did you manage the production process during this period? How did you organize the import and the production connections inside, customer expectations?

When we look at the procurement process in this sense, first of
all you need to have raw materials to make production.
Currently, we have enough raw materials in our stocks.
Governments have taken great measures in this regard. Nobody
wanted to stop production. The production which was stopped
resulted from the lack of demand. We were importing products
such as décor paper and some chemicals from China. Due to the
pandemic, we turned to meet these needs from Europe.
However, afterwards, Europe also got involved in this process
and we turned our direction to China again. Therefore, although
there were some problems in supply, this did not affect our production. Neither at the customs nor any other point, there was a
disruption. On the other hand, as we all know, a curfew was
declared and only certain sectors were allowed to work. As you
just mentioned, MDF facilities are one of those facilities that have
to work constantly. Although the curfew was imposed for almost
15 days in May, we did not stop any of our facilities by obtaining
the necessary permissions. In addition, we shortened the shift
hours in processes where demand was less.
There are large-scale furniture firms in Turkey. When production
stops, many businesses affiliated to these companies can also be

affected. You are a business that keeps the pulse of the sector due
to the panels and surface materials you produce. How do you think
the furniture sector in Turkey was affected by this process?

According to the statements of the institutions representing the
furniture industry, we see that the industry is going through a
very bad period especially in April and May. During this period,
the domestic market contracted by more than 70% and exports
by around 50%. Since our products are mostly used by furniture makers, our ability to supply goods is directly linked to
their production. The months January-February-March were
unexpectedly good. The actual recession started to be felt after
the 20th of March. Stocks of all businesses have been minimized. Our sales also decreased a lot in this period. Of course,
since stocks were low, this deficiency had to be completed. On
the other hand, Turkey’s wood-based panels sector exports
about 20% of the panels produced. We export 30% of our production by using the advantage of manufacturing in different
countries. Although there were some shifts in export markets,
the contraction was less compared to the domestic market. And
we made use of this advantage in a best way.
Dear Mr. Yıldız, let's talk about your company now. Kastamonu
Entegre has come to a really important point during your period; it
has become a global actor in the sector. In the last 15 years, it has
carried out initiatives to be proud of with new facilities both abroad
and in Turkey with its new facilities, purchases and direct investments. You have made a very good investment in Italy, as well as in
Russia. Can you tell us about these foreign investments?

In some sectors such as energy and construction, investors do
not prefer to go abroad. Therefore, it can enter different sectors
after reaching a certain size. There are sectors where it is easier
to get market share from the beginning. When you try to brand
later, your possibility to be successful is very low. As a holding
company, we wanted to grow within ourselves and took our
steps in this direction. As you know, it is always asked "What
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who ensure the continuity of production with great effort. We
interrupted production from time to time due to a decrease in
demand since our goal was to continue production without any
cases. As a company, we employ 6300 people. When we
looked at the process, we saw that the measures we took were
really beneficial. There have been a total of 15 cases among our
employees. Only two of these cases had to be treated. The rest
of them overcame the process in quarantine at home.
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China has become a big market and but a consumer society itself. I
think, you have certainly calculated the advantages for that region.
What is the chance for a Turkish company to compete in China?

It differs according to the sector, but it is a fact that China has a
different style of competition. China currently produces almost
half of the world's MDF production. The sectoral competition is
so intense that they cannot grow because of the competition
within themselves.
Speaking of competition, have you had such difficulties in your
investments in Europe?

does Turkey need?".We need brands and companies that have
succeeded in branding. As Kastamonu Entegre, we have come a
long way in branding and globalization. After realizing the sector's first foreign investment in 1998, we continued our global
investments without interruption, and finally, we won the "Italy's
biggest Turkish investor" award with our new investment in Italy.
You have many investments and facilities that produce in more
than one area. Can we tell you that this diversity provides advantage to you in crises arising in different periods in Turkey? Or what
effects does this have?

We can talk about mutual advantages. For example, when we
made a chipboard investment in Romania, we were already
exporting to certain markets. When our Romanian facility was
commissioned, we said, "Let's give you those markets" since no
facility can reach 100% capacity at once. We give each new
facility a ready market and leave that export market to it for 23 years. Then when they grow in their own market, we take that
market back. This is the same for Bulgarian and Italian investments. Before investing in Italy, we were exporting 25% of our
current capacity there. We were exporting 25 to 30% of our
production capacity both in Romania and Bulgaria to these
geographies. Once you get to know the market and customers,
it becomes easier for you to invest here. As a result, the initial
investment costs of our investments are very high. When you
establish a MDF facility abroad, you invest 170-180 million
Euros. In a difficult geography like Russia, this amount can reach
200-300 million Euros. Therefore, it is not easy to invest before
the market is ready. We use this synergy in the light of our
experiences. First, we export the products we produce to a place
and then invest in that region. Sometimes we brought product
here from Turkey’s market or we can get Russia’s export market
to Turkey. Although being in more than one location has difficulties in terms of management, such flexibility helps you to
put the system in order after a while. For example, we went to
China for a facility we were planning to buy 10-12 years ago. I
thought this would not add anything to us except to say that we
have a facility there as well. It is not possible to bring large
capacities of products from China anyway. We have seen that it
is better to make investments that add synergy to each other
and we got in return for it.

We are the 4th biggest producer in Europe and 7th in the world
in our industry and we continue to grow. The OSB, which is not
among our production items, is added to the statistics.
Therefore, when we look at MDF and chipboard production, we
are actually one of the top 4 companies in the world:
Kronospan, Kronoswiss, Egger and Kastamonu Entegre. While
competing with more local producers in Turkey, we compete
with both local and global manufacturers in foreign markets.
We know each other since we compete with the same global
brands everywhere. For this reason, the issue of competition
does not scare us.
Now, innovative products and original designs determine the competitive power rather than the price index. Kastamonu Entegre is
also very assertive in this regard. So how do you achieve this?

I have been working in Kastamonu Entegre since 1992. Shortly
after I became General Manager in 2000, I was appointed as
Kastamonu Entegre Wood Industry CEO and Hayat Holding
Tree Group President. Subsequently, we experienced the 2001
crisis. At that time, we were investing in door panels in Romania
and chipboard in Bulgaria. We had the hardest period, but this
process taught us a lot. When we commissioned the Balıkesir
Chipboard Facility in 2005, the colors and patterns were very
limited, as a country we needed a new perspective. We knew we
could achieve this, and actually, we were the ones who brought
these innovations to the industry. Of course, other companies
are also doing this right now, sometimes they catch better colors and decorations than us, this is a fact ... But we try to bring
the competition to this side by taking customer satisfaction to
the next level with the services we provide. Our vision continues
in Romania, Bulgaria, Russia and especially in Italy.
We are Russia's largest MDF manufacturer. We have a 30%
market share in laminate flooring and MDF. Following the
investment research we initiated in 2005, we commissioned the
first line of our MDF facility in 2014 and the second line in 2016,
and in a short time we had a 30% market share in Russia. Last
year, we commissioned our first facility in Pomposa, Italy and
opened our showroom in Pesaro region named Kastamonu
Design Center. Here, we develop the decors together with our
customers in a laboratory environment. You know, Italians are
more sensitive to colors; they want their own special colors. We
do different studies according to the character of each country.
Human relations, customer relations, service, quality, working
with the right people and of course giving people confidence
are an important part of this job...
I wish you continued success. Let's talk a little bit about the
numbers. When we consider both MDF and laminate flooring

In 2018, I was appointed as the president of the MDF and
Chipboard Manufacturers Association (YOMSAD). Finally, I was
elected as the TOBB Forest Products Council President in May
2020. As MDF and chipboard producers in Turkey, we have the
world's most modern plants now. In terms of capacity, we are
Europe's largest MDF producer. We are the second largest producer of MDF and the fifth largest producer of chipboard in the
world. While Turkey is expressing 1% of the world rankings in
both population and economy, we realize 5-6% of world production in the sector. That is to say, the position of the sector is
5 times greater than Turkey's overall economic size. This is a
great success for our entrepreneurs and our industry, and this
success belongs to all of us. It is said that the best periods in
Turkey are 2001, 2009 and 2010. I think the biggest mistake
made at those times was to make Turkish Liras valuable. Today,
America is doing its best for not to overvalue its money,
because it is difficult to trade with such valuable money. In
October of 2001 crisis, 1 dollar was 1.7 Turkish Liras. Turkish Liras
suddenly peaked and then dropped to 1.1.
That Turkish Liras is valuable made Turkey an exporter in that
period. They bring laminate flooring, MDF, chipboard products
produced in Bulgaria or Romania here for below the cost in
Turkey. I try to explain this in every medium. A total of 16 billion
dollars of importation was made. On the other hand, unfortunately, 500-600 billion dollars of investment was made in the
wrong placessince imported wood chips are cheap. For the
same reason, many textile companies closed their facilities and
turned to import. Turkey has become importation paradise. The
main reason for these was that TL was valuable. European companies were downloading their products to the port for below
our production cost. At that time, we have correspondences with
our Ministry and General Directorate of Forestry in Turkey
related to the fact that wood prices is two times more expensive
in Turkey than Europe and three times than America and Russia.
While there were changes in the sector, Turkey has also grown
over time as well. With the impact of the construction industry,
our exports to neighboring countries have increased. But 2025% of the need continued to be met by imports again. Since
the costs were lower abroad, it was more economical to bring
products from there to here.
The industrialist needs to know the cost. You may encounter
costs beyond what you expected due to rapid changes in
exchange rates. In this sense, Turkey is a very difficult country.
We know what we cost for which price in Euros in Romania,
Russia, Bulgaria and Italy. As a company, our main goal in sustainable growth is to be close to raw material sources and the
market. In a world where trade takes place at the global level,
we never considered to be only a Turkey-oriented market. So
we solved it together with whichever side works better.
Therefore, the cursor changed after 2008, Turkish Liras depreciated. In fact, we can say that he went to the right place. Thus,
importation started to reset and Turkey has begun to export
20-25% of the products it produces. As Kastamonu Entegre, we
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productions, it seems that imported parquet is likely to be blocked
especially in the domestic market. With the entry of many domestic
manufacturers into the market in parquet production, we can think
that those who were the heroes of the market share for a period
have now disappeared. Parquet production creates a serious volume not only in the domestic market but also in exports. What is
the situation for both your company and the global market?

are currently obtaining 60% of our total turnover from the facilities abroad and the exportations from Turkey. We export to
100 countries from America to China. We are always striving to
be better and we hope that Turkey will come to a better place
on this issue.
Do you think that the growth of businesses in Turkey is healthy?
Can Turkish businesses experience healthy growth with correct
analysis?

We say the life cycle of family businesses is short. If they cannot institutionalize, if there is no manager from the family, the
company may disappear after a while. When it comes to institutionalization, you need to find the right person. There are
actually 3 important factors in our businesses. The first one is
human. This is the most important value. Therefore, companies
should invest in people rather than machines. The second is to
create the right strategy. For example, as Kastamonu Entegre,
we did not say Turkish Lira is worthwhile and fill the investments
in Gebze, that is to say in the Marmara Region. We invested in
Balıkesir in 2004 and in Kastamonu in 2008. We had longterm thinking and we planned a correct strategy. The third is the
correct application. These are very difficult to accomplish by the
boss, and unfortunately those who cannot do this can be left out
of the game. When you find the right person, you have to evaluate him. You should give him the opportunity to make mistakes and leave a playground. On the other hand, you need to
keep his/her motivation at the maximum and create an atmosphere of trust. People do not want to stay in an environment
where they do not feel safe for a long time. Rightly, people have
to support their children and families. Therefore, if you cannot
meet these criteria, your company cannot be institutionalized.
Above all, a good patience is required for this.
Really thank you for your information and experiences. It was a
very good conversation.
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Metallic Stars of Export Awards
given to Maksder and its members
At the Metallic Stars of Exports Award Night that was held live
on the Turkish Metals YouTube channel on September 17,
2020 by Istanbul Ferrous and Non-Ferrous Metals Exporters
Association IDDMIB; Among the valuable members of
MAKSDER (Association of Furniture and Accessories
Industrialists); Samet Kalıp ve Madeni Eşya San. Tic. A.Ş.. was
the winner in the Hardware Sector in the Furniture
Accessories category. Sevdehan Plastik and Metal San. Tic.
Ltd. Şti. (Salkım Metal San. Tic. Ltd. Şti.) ranked 3rd in the Metal
Furniture Category and again another member of MAKSDER
Star Mutfak ve Mobilya Aksesuarları San. Tic. A.Ş., with its
export in 2019 ranked 7th among the top ten companies in
the "Metal Furniture” category among the "Metallic Stars of
Exports” determined by IDDMIB. Özkardeşler Metal Plastik
Mobilya Aksesuarları Pazarlama Ltd. Şti., with its export in
2019, is 10th in the "Hardware Sector Furniture Accessories”
category which is again among the “Metallic Stars of Exports”
determined by IDDMIB.
We congratulate our valuable members, whom we are proud
of, and wish them continued success. In the category of associations supporting the sector, MAKSDER association received
an award for its support to its members.
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DREMA 2020 After four intensive days

DREMA International Trade Fair of Machines, Tools and Components
for the Wood and Furniture Industries came to an end. - Despite
unfavorable circumstances, we managed to organize a business
fruitful and safe exhibition. Many exhibitors emphasized that from
the business point of view the fair was very successful for them –
says Andrzej Półrolniczak, DREMA trade fair director. DREMA 2020,
held from 15th to 18th September this year, offered the opportunity
to follow the latest trends in the furniture and woodworking industries. Visitors explored the potential of modern solutions and deepened their knowledge through a wide range of complementary
events. It was worth looking for seven products awarded with the

prestigious MTP Gold Medal, 4 creative stands awarded with the
Acanthus Aureus distinctions and several dozen new products on
the market. This year's trade fair featured a number of events such
as the popular Drema Design zone, stimulating Drema Tools zone,
exciting Polish Championships in Nail Hammering, Varnishing Skills
Testing Ground, Conjured from Wood and a brand new addition –
Drema Hobby zone. The advantage of this trade fair is the possibility
to see machinery in action. In addition to individual stands of the
exhibitors, this opportunity was provided by special spaces, which
for the duration of the fair got turned into demonstration factories,
where modern technologies, solutions and woodworking machines
were presented. National Furniture Congresses What would an
exhibition be like without opportunities for participants to expand
their knowledge and answers to many questions concerning the
wood and furniture industry? The second day of DREMA saw the 5th
National Furniture Congress “Polish Furniture - Competitive
Poland” organized by the Polish Chamber of Commerce of
Furniture Manufacturers. This year's slogan of the congress was:
"Post covid economy - challenges for the Polish furniture industry".
Strategic patronage over the event was taken by EGGER and the law
ﬁrm Domański Zakrzewski Palinka sp. k. During the event, issues
concerning the post COVID economy and changes in the balance of
power on the global furniture market, building own brand as an element of creating competitive advantage on foreign markets or
building alternative distribution channels were discussed. The congress was attended by many professionals who were interested in
listening to the speakers.

Germany spends 3.1% of its gross domestic product
on research and development
The goal formulated by the federal government in the “High-Tech
Strategy 2025” of increasing R&D expenditure to 3.5% by 2025 has
thus come a step closer.
Around two thirds of R&D expenditure in Germany is borne by the
economy, just under 20% by universities and around 15% by the
state. The majority of the expenses are attributable to the automotive industry, while the mechanical engineering industry accounts
for around 10%. Overall, internal research and development expenditure in German mechanical engineering was around 7.3 billion
euros last year - around half of this is attributable to applied
research, a little less than half to experimental development and
around 5% to basic research . In addition to the internal expenses,
there are usually another 600 to 700 million euros for external
expenses.
In a comparison within the OECD, Germany ranks sixth with its
spending on R&D. The ranking is led by Israel with an R&D share of

4.9% of GDP, followed by Korea, Sweden, Japan and Austria. With
2.8%, the USA ranks eighth behind Germany and Denmark. Of the
two economic powers China and Russia - neither of which are OECD
members - Russia in particular is comparatively far behind with a
share of only 1%. China comes to 2.1%.
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WMF Grandly Opens Today Creating New
Era for Woodworking Industry
Shanghai International Furniture Machinery &
Woodworking Machinery Fair (WMF 2019) grandly opens
today at Hall 7.1 and 8.1 of the National Exhibition and
Convention Center (NECC), Shanghai, China. Continue collaborating with CIFF, the two fairs work together to tie up the
upstream and downstream of the furniture manufacturing
chain, and create a more fruitful, professional and international platform.” The fairs open on 7-10 September 2020, it
draws lots of exhibitors together to create a one-stop sourcing platform。Apart from exhibiting the furniture production equipment, WMF also organizes concurrent events to
bring the most updated information and market trend to the
visitors. The 4-day fairs are expected to bring more than
100,000 visitors. A VIP Tour is arranged to kick start the fair,
41 leaders from woodworking industry were invited, including Mr. Liu Qun, the President of China Foma, the Secretary
of the Party Committee and the President of China National
Forestry Machinery Association, Mr. Wei Jian, the
Secretary-General of China National Forestry Machinery
Association, and Mr. Parry Chung, General Manager of
Adsale Exhibition Services Ltd. As the globe is under the

threat of COVID-19, travelling is restricted. Therefore, WMF
has developed online platform so that visitors can join us
online or ofﬂine. In mid-August, WMF has organized a
webinar focusing on Malaysian furniture market, and the
responses are great. In view of that, another webinar focusing on the Vietnam furniture market will be held in midOctober. Exhibitors from Various Sectors More than 1000
exhibitors joined this year. In WMF’s exhibition hall, woodworking and furniture machinery manufacturers will display a series of solutions from primary processing to ﬁnishing technology to fulﬁll the needs of different sectors in the
industry.
In the difﬁcult environment of 2020, many industry-leading exhibitors are still supporting us. Highlighted exhibitors
are: HOMAG, BIESSE, NANXING, BACCI, EXCITECH, SANDAR, ANDRITZ, LINZE, CNHF, JIYUAN, CHAOLUN, KDT,
ULICNC, FLYCUT, CHINA FOMA, SWPM/DIEFFENBACHER,
SIEMPELKAMP, IPCO, BERNDORF, TIANLIJIXIE, STEINEMANN, YALIAN, GODN, TIGO, RICHFRUITS, COLORFUL,
SGGROUP, SIGMA, BOPAI, SUNDS, LAMELLO, TIDEWAY,
FREUD etc.
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THE NEXT XYLEXPO EVENT

“The Board of Cepra-Centro promozionale Acimall had to take
note that it is impossible to organize Xylexpo in 2020, setting the
next date for exhibitors and visitors in 2022”.

WILL BE IN 2022

Cepra communicated the non-existence of objective conditions
to organize the 2020 edition of Xylexpo, Biennial world exhibition for woodworking technology and furniture supplies, with an
ofﬁcial letter to all exhibitors signed by President Lorenzo
Primultini on July 6, 2020.
"Postponing the exhibition to November 2020 – Primultini's letter states – seemed the best possible solution, but the efforts of
our organization in recent months and the constant monitoring of
all the conditions required to offer a successful exhibition have
clearly shown that the situation in November will not be favorable, yet.
With its global scope and more than one out of three exhibitors
and visitors coming from abroad, Xylexpo has an international
soul and vocation that would be seriously jeopardized by sanitary and economic conditions that are still unsolved in many
world regions”.

LUIGI DE VITO

So, the date with Xylexpo is postponed to 2022: the exhibition
team is already working to design a Xylexpo event that takes into
account new ideas and recent changes to create a new and more
modern “digital oriented” showcase, deploying a strategy that
will be supported with proposals and initiatives in the coming
months.

IS THE NEW ACIMALL PRESIDENT
The general assembly of Acimall, the association of Italian manufacturers of furniture and
wood technology, approved the appointment of Luigi De Vito (Scm Group, Rimini) to
President for the 2020-2023 period, together with Marianna Daschini (Greda, Mariano
Comense) taking the role of Vice President.
The assembly – meeting yesterday, July 14 – accepted the nominations by the managing
board and approved the ﬁnancial statement of one of the most difﬁcult years for Acimall
and the entire world economy.
De Vito – married, with three children – is currently wood Division Director at Scm, in
charge for production, product development, sales and after-sales service. With a business management degree from the Luiss University in Rome, he has developed solid managing experience abroad, dealing with European loans for startups, and then at Unilever.
Since 2008, he has been working in the wood technology industry, covering roles with
increasing responsibilities, and he joined Scm Group in 2012.
De Vito took the opportunity to greet many business owners attending the video conference, and ﬁrst of all he thanked the outgoing president Lorenzo Primultini, “…who has been
able to guide the association through one of the most difﬁcult times in history, while keeping a focus on the values that a business association must preserve”. The new Acimall
president then introduced Vice President Marianna Daschini, stressing the value of a
young female manager in a high-proﬁle role.
Then, he mentioned the key topics of his term: promoting open dialog among the member
companies and with other associations; focusing resources on strategic projects (credit
access, business development, supply chain initiatives); supporting and developing the
brands of member companies, "...creating a favorable environment to exchange excellent
models of market strategy, sales and technology trends."
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The effects of the pandemic
on the Turkish furniture and
forest products industry
Nesip Uzun-Furniture Magazine editor-in-chief

Many academicians, industry
leaders and experts from
domestic and international
fields attended the 3rd
International Forest Products
Congress, which was held at
Karadeniz Technical University
between 23-26 September
2020 this year. Participating in
the congress on behalf of the
press, furniture magazine
franchisee Nesip Uzun shared
her evaluations regarding the
sector and the pandemic
process in the congress held
online via the webiner.

I salute Orenko, its guests, contributors and
congress, for the 3rd Orenko 2020
International Forest Products Congress and
its successful work this year. In these difficult
days when we are confined to our homes,
the continuation of life-related activities is
more important than ever today.
During the Covit process, I will try to share
with you my knowledge and experience
about Turkish forest products and furniture
sector.
processing technology, forest products and
furniture industry, my journalist as I was
involved in for 30 years in Turkey and the
world's most valuable sector that I found in
many countries to examine opportunities,
creating employment in developing countries very valuable because we like is one of
the important sectors. Another point is that it
is a sector that can enter into the competition
area by starting production in a short time
due to the products ready for production
offered by the panel sector and the advantages offered by the advanced machinery
industry to the manufacturer with fasteners.
In today's conditions, companies that offer a

new design-oriented compact and product
range with a good design and marketing are
successful. As the scale and capacity in the
sector grows, management problems arise.
Here, too, criteria for institutionalization and
globalization emerge. The Turkish furniture
industry's decisive position in the domestic
market, its market dominance, and exports
to new countries with its growing export
share every year are seen to continue this
growth successfully in the near future.
If you pay attention, despite the domestic
and global crises experienced in different
periods throughout the country, the furniture sector was one of the least affected sectors. There are many reasons for this. While
addressing this issue, I will discuss the
advantages and strengths of the sector

together with its weaknesses and the aspects we need to
improve.
We chose a growth model in the domestic market on the construction industry in recent years, as we know Turkey well and
we all came to the point of excess housing will occur.
Consequently, this has created a huge market for furniture and
forestry products, surface materials from door to window, parquet to kitchen and office equipment. In this process, important
investments were made in MDF, panel and parquet facilities.
Some of our companies have enabled the Turkish wood industry
to become an important global actor with acquisitions in different countries of the world and direct investments in new factories. These investments have also become an antidote for companies to overcome the crises experienced at the same time.
Well, all these are sufficient, the manufacturing industry is the
most important factor in the growth of a country. Countries exist
with what they produce, and they are so powerful.
When we look at today's developed industrial countries, the
internationalization of capital started with the transition from the
domestic market economy to the international market. Turkish
manufacturers have a chance to compete with international
market actors not with short-term palliative solutions, but with
strong policies based on permanent production. Historical
housing incentives with low interest and long payments for consumption received by the government, which ignited the
dynamics in the domestic market, have revived the construction
sector, increasing housing sales, and mobilized many sectors,
especially the furniture sector. However, countries develop with
production economies, enlarge their reserves and create sustainable economy models. At this point, the construction and
building sector is not a reproduction economy.
When we look from this point of view, the pandemic process has
undoubtedly affected the furniture and forestry products industry as well as all other industries.
Turkey has been a major recession starting in the scope of protection measures in the sector at a time in March, while sales to
a halt in April, production to 1/3 until they fell. In some areas it
completely stopped. In this sector with weak capital accumulation, companies only worked with domestic and international
orders received at the imob fair in January 2020 with mandatory leaves and layoffs, and after a while, the export came to a halt.
Softening in Turkey and the world of the pandemic measures,
opening of tourism and not to begin normalization with the
freedom to travel, the industry was allowed to stand and shifted
demand in the sector accessory to the explosion furniture and
panel production was experienced again the unexpected growth.
Especially in June, July, August and the current September, this
demand continues to grow both in domestic market and in terms
of exports.
The Central Bank's net foreign exchange reserve was $ 18.6 billion the previous week. (September 4, 2020) According to the

latest data announced this week, the Central Bank's Net Foreign
Exchange Reserve increased to $ 20.3 billion. However, if we
consider that external debts and these reserves are indirect
reserves, the effects of the increase in foreign exchange on the
country's economy will be even greater in the near future.
During the pandemic process, we all got rid of our classic habits,
remote work modules and training practices that do not work
gave important clues to businesses, especially with white-collar
employees, in their future working models.
As publishers, we have played bigger roles than ever before.
Sectoral publications also provided instant news access not only
through printed publications, but also through digital platforms,
social networks, live broadcasts and common press releases.
This new period of broadcasting studies were also adopted by
the sector, and significant added value was created by opening
the broad data and sector accumulations and databases of the
sectoral broadcasting sector.
During the pandemic process, we carried out many live broadcasts with the leaders of the associations and industry leaders.
We have witnessed that these are quite effective and we have
witnessed the industry's desire to work more intensively with
our publications and the feedback that the sector publications
are very valuable in this process. We will continue these studies
in a multifaceted way from now on.
We know that the pandemic will not pass until the middle of
2021. It is very important that we make our new work and business plans by making our plans according to the aftermath. I
hope that we are wrong in this prediction and our scientists will
produce solutions that will prevent the most important epidemic
of this century as soon as possible.
At this very point, I have a duty to convey our gratitude to our
healthcare workers here. I wish their endless sacrifices to take
their deserved place in our country and in the world.
Thank you for listening to me.
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Message for 'World Architecture Day' from Kastamonu Entegre

"We continue to produce solutions
for a better urban future"
Kastamonu Entegre, a half-century global brand of the wood-based panel industry, contributes significantly to
architectural projects and interior spaces all over the world with its qualified products. Haluk Yıldız, CEO of Kastamonu
Entegre, made a statement on the occasion of the World Architecture Day and said, "We continue to produce solutions for
a" better urban future" with the construction materials we have developed. Our Head Office Building, bearing the
signatures of esteemed architects Sedad Hakkı Eldem and Hamdi Şensoy, is an important indicator of our vision”.
World Architecture Day, celebrated by the International
Union of Architects (UIA) since 1985, aims to contribute to
the creation of an environment with more livable constructions by bringing architecture and the development of cities
to the agenda on the ﬁrst Monday of October every year,
together with the United Nations World Housing Day. UIA,
celebrating this special day with a different theme each
year, helps everyone to think about urban problems as well
as the professional community. With the pandemic, signiﬁcant changes began to be observed in people's use of urban
and indoor spaces. The theme of the World Architecture
Day, which will be celebrated on October 5th this year, has
been determined as "Towards a better urban future" based
on this current situation. In the statement made by the
International Union of Architects, it is pointed out that the
lack of sanitary infrastructure and healthy living space
endangers human life in most of the world's cities, and the
pandemic disambiguates this problem.

"As a brand that produces qualiﬁed materials, it is important that our ofﬁce building reﬂects this vision"
Haluk Yıldız, CEO of Kastamonu Entegre expressed that
they have contributed to the creation of qualiﬁed living
spaces since the day they were established and said in his
statement on the World Architecture Day: “The environment we live in directly affects our quality of life and health.
I think that the World Architecture Day has created awareness especially on this subject. With the pandemic process,
how we can have a healthier urban environment and what
can be done about it have become more important.
Especially people and institutions operating in the architecture and building sector have a great responsibility in this
regard. As Kastamonu Entegre, we continue to contribute to
qualiﬁed living spaces, and we continue to produce solutions that will respond to current needs for a "better urban
future". With our pioneering work in R&D and innovation, we

bring architects together with new materials and we are
inspired by them to produce better. In the context of current
conditions, our hygiene + featured parquet and panel
products we developed for healthy and safe spaces will turn
into completely different designs and living spaces with the
imagination of architects.
Yıldız, pointed out that Kastamonu Integrated Head Ofﬁce
Building is the work of Sedad Hamdi Eldem and Hamdi
Şensoy who are two of Turkey's most important architectsteacherssaid, "We are happy and proud of working in this
valuable construction of these two great architects educated
by our country. As a global brand that offers qualiﬁed
materials to the construction sector, I believe that it is
extremely important and symbolic that our own ofﬁce
building reﬂects this vision. On this occasion, I commemorate our esteemed teachers Sedad Hakkı Eldem and Hamdi
Şensoy with grace and congratulate World Architecture
Day of all our architects who continue to bring new works to
our country."

Kastamonu Integrated Head Ofﬁce Building, Current interpretation of architectural heritage
The former Şark Sigorta Head Ofﬁce Building in Altunizade,
Istanbul used today as the Kastamonu Integrated Head
Ofﬁce Building, bears the signature of Sedad Hakkı Eldem
and Hamdi Şensoy, two of the important names of the
Turkish Architecture of Republican Era. At the same time,
these two people, who are among the famous professors of
the Academy, undertook the construction and interior decoration of the building. The building, which was started in
1979 and completed in 1988 after Eldem's death, also has a
symbolic importance as the architect's ﬁnal application
project.

Sedad Hakkı Eldem who blended traditional architectural
styles with modern elements, adapted this rational-functional style to an ofﬁce structure in the building of Şark
Sigorta General Directorate. The building, which started to
host the General Directorate ofﬁces of Kastamonu Entegre
in 2018, still maintains its original structure. The interiors
have been revised by Küp Proje to meet the current needs
in business life. Ofﬁce building, reﬂecting an innovative,
functional and aesthetic understanding, the ofﬁce building
equipped with the latest technology, offers its users a privileged working environment today as one of the important
examples of Istanbul's modern architectural heritage. With
its meeting rooms, showroom, cafeteria, gymnasium and
300-seat auditorium, the building complex, which has an
indoor area of approximately 15,000 m2, strengthens the
cooperation and team spirit among the employees with its
qualiﬁed social areas.
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Häfele introduced the AluSplash panel, which adds design and color to the kitchen countertops

A magic touch to kitchens from
Häfele's countertop solution, AluSplash
Häfele, having been in operation for 96 years in the world and 20 years in Turkey as a furniture, kitchen, bathroom,
dressing area and door hardware brand, introduced the AluSplash panel to add colour to the space between the counter in
the kitchen. Developed as a stylish alternative to glass, acrylic and ceramic applications, the multi-functional aluminium
panel stands out with its fire and water resistance features, while creating a special touch in kitchens and bathrooms
with colour options suitable for all tastes.

Häfele, the leading brand of furniture, kitchen, bathroom,
dressing area and door equipment, continues to make a
difference with its unique approach and stylish and functional solutions.
Developing products in line with global trends and user
needs with more than 150 thousand product types in its
product range, Häfele developed AluSplash, which provides both an elegant and functional solutio for use
between the countertops in kitchens, which is one of the
most time-consuming areas at home.
Designed as a stylish alternative to glass, acrylic and
ceramic countertop applications, the aluminium-based
panel adds an aesthetic, simple and modern touch to the
bathroom and back of the sink, as well as the kitchen, with
its smooth surface, glossy and matte colour varieties.

Fireproof unbreakable surface
Increasing hygiene in kitchens and bathrooms has also
increased the demand for functional, practical and
hygienic products. At this point, AluSplash, which has
many features together, comes to the aid of users. While
AluSplash's cleaning and maintenance is easier compared
to ceramic countertop applications, its fire-resistant structure prevents a possible danger in the kitchen, unlike the
acrylic back surface. In addition, AluSplash, which saves on
budget and time thanks to its unbreakable and non-cracking structure, takes shape easily with its fast manufacturing and bendable mechanism, while providing durability
against ultraviolet and scratches on the surfaces between
the countertops thanks to its matte and glossy coating
technology.

Environmentally Friendly
Thanks to its resistance to water and steam, AluSplash,
which allows it to be used especially on bathroom and
shower walls, is the choice of those who want to add a different touch to their home. Produced from 100% recyclable material, versatile and environmentally friendly,
AluSplash's structure, which does not require professional
installation, provides 3 times faster application compared
to tile coating.
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Innovations in GENTAŞ
with G-LAM Laminate:
Gentaş, an indispensable brand with its vision
of transforming the knowledge and experience
gained over the years in the forestry products
sector into quality, continues to lead the sector
especially in CPL, HPL and compact laminate
branches. For the production of Werzalit
Gentaş is the first and only producer in Turkey
and among the world’s significant producers.

The Company updates its policies and develops new products and
patterns in order to adapt to the rapidly changing dynamics in the
globalizing business world and to meet the needs of the market that
is shaped in parallel with this, with appropriate ﬂexibility and speed.
Making a strong impression with its special products in the ﬁelds of
furniture and interior design, Gentaş also makes its mark on the agenda with many products it has developed in accordance with the new
norm for furniture that reﬂects our lifestyle and is an essential part of
our daily life.
G-laminate products, which are produced for furniture used in both
home and ofﬁce environments in hygiene, cleanliness and health
issues, which are important for all of us in the new period, have been
produced precisely for this purpose and presented to the public.
With its decorative structure, resistance to disinfectants, easy cleaning
and durable structure, G-laminate meets an important need in the
period we live in.

ARTPAN Istanbul Offce & Showroom has started to facilitate and
serve at new location for export and domestic customers
ARTPAN has continuously developed new products and the market itself by determining and monitoring the needs of the market
through involving customers in R & D processes so that ARTPAN
has introduced smooth 6 mm thickness 19 mm self beading
molded design door faces even in Ottoman Collection 22 mm
depth Country Style & Avantgarde design molded door faces
and also White prime coated & fine sanded 4 mm thickness with
12 mm depth molded profile door faces for lacquered doors
which are completely different from the product ranges of CNC
design flush door styles that gives the advantage of extra value
added production opportunity to the door manufacturers by minimizing their labor and overhead costs in the production processes especially for mass order & production facility. ARTPAN ,has
also been manufacturing high quality paintable PP coated door
frames and profiles, glass beadings and skirtings to supply all the
necessary door components to well selected high quality manufacturers as the part of ARTPAN strategy for being solution partner in interior door production.
ARTPAN has also introduced in recent years CPL Laminate finished molded door faces processed horizontally and vertically
like natural wood veneered door faces in 4 mm thickness and 14
mm deepth molded profile as well as manufacturing CPL
Lamimate /Micro Laminate coated door frames, profiles,glass
beadings and skirtings as presenting alternative solutions to our
customers enabling them to get cost advantage in medium and
medium lower projects with mass quantities upon the requirement and enquiries of more economical doors such as melamine
door faces with finish foil finishing frames and profiles used in
low cost projects.
With this wide range of products in natural wood veneered , lacquered and CPL Laminate finish collections and unqiue designs
with the best product and service quality , ARTPAN has been supplying over 2000 manufacturers displaying our products at over
800 showrooms / Sales Points allover Turkey since more than 15
years as highly respected leading brand in its product group and
market segment in the market.
ARTPAN products have been preferred and used in most prestgious projects allover Turkey since many years by the biggest
and leading door manufacturers , project holders, architects and
constructors so that ARTPAN will continue to introduce new
designs and solutions in the middle, middle high and higher segments of the market as per the company mission to be the adress
of innovations in interior door industry.

ARTPAN has also been introducing new export customers and
sales channels since recent years to penetrate deeply in target
markets such as North Africa, Middle East, Gulf Countries, Middle
Asia and Baltic countries by displaying our products in over 20
countries and over 100 showrooms / factory displays to be presented for various projects.
ARTPAN has also been continiously investing in technology and
human resources as accepting the part of company mission so
that we have been updating our production and after sales service
processes and introducing new products and solutions in new
molded design door faces and special finishes in flush design
door faces, and also in sizes and constructions of door frames and
profile systems such as MDF, MDF Solid Wood MDF standard
construction , plywood,solid wood, water and moisture resistant
Green MDF, Water Resistant PVC Composite in various finishings
like natural wood veneer, CPL Laminate , PVC for special projects
of certain quantities, paintable PP with the scope of satisfying
most of the demands and requirements / enquiries of various
markets, customers and project specifications and being the main
solution partner of our customers for wooden interior door components. ARTPAN has been doing that of course by visiting the
target markets and having face to face meetings with very well
studied and selected customers as well as following the exhibitions to understand the market trends and expectations which
would be leading to establish long lasting business relationships
and partnerships and to succeed market penetration in deep.
With all the parameters mentioned above, we have been opening
our new Istanbul Office and Showroom at new location on 20 th
June 2020 mainly to reach our export targets by increasing our
export volüme up to 50 % of our sales turnover and production
capacity while it is around 15 % currently so that we designed
everything in our new generation showroom as per the expectations and requirements of our export customers as we are hoping
to get international flights and host visitors again in Istanbul
which is a hub and meeting point of the world as before Covid 19
which affected all the World markets. We would be pleased to
present our whole range of products to our visitors in our Istanbul
Office & Showroom who doesn’t have opportunity to visit our factory in Kayseri.
ARTPAN innovations will of course continue...
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The first virtual fair of 2020
took place in Guangzhu of China
CIFF 2020 International Furniture Fair 11th National
Participation organization under the coordination of the
Ministry of Trade and the Secretariat General of Ist
Exporters' associations It took place between 27 - 30 July
2020 with the participation of 45 companies in an area of
approximately 4000 m2.
On the other hand, Furnistry 2020 Virtual Fair, which is the
first virtual fair of the Turkish furniture industry, was held
simultaneously with the CIFF 2020 International Furniture
Fair between 27-30 July 2020. Our companies will have
the opportunity to promote their products by conducting
b2b business meetings with buyers from all over the world
who visit this platform.

In this context, T.C. Deputy Minister of
Trade Tuna TURAGAY, T.C. Beijing
Ambassador Abdulkadir Emin Onen,
President of Turkey Exporters Assembly
Ismail ROSES, and Istanbul Furniture,
Paper & Forest Products Management
with the participation of Chairman Ahmet
GüLeÇ of 27 July 2020 on Monday at
11.00 CIFF 2020 International Furniture
Fair and Furnistry 2020 Virtual Trade
organization of their opening took place.
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WOOD AND FURNITURE TECHNOLOGY:

THIRD QUARTER 2020

The figures for July-September 2020 clearly reflect what's
happening in this key segment of the Italian mechanical
engineering industry. In general, the orders of machinery
and tools for wood and furniture are recording a decreasing
trend below expectations, which indicates a partial
improvement of the economic situation compared to the
previous quarters, strongly impacted by the lockdown.
This trend indicates that the industry's production system has
identified the necessary countermeasures to carry on, within a
context where the role of digital communication tools to support business is getting stronger and stronger; the effectiveness of these tools is directly proportional to the skills available in each company and developed in recent years, as well
as the investments made in this area. Webinars, online demos
and "digital conversations" are helping companies keep their
business relations on global markets alive, reaffirming their
competitiveness to customers around the world, traditionally
sensitive to "made in Italy" quality. Digital tools are also valuable in the domestic market, where demand is clearly shrinking
and - as requested by the entire Confindustria system and
beyond - the effects cannot be mitigated by the incentives to
companies that the whole system is calling out loud.
Looking at figures, wood-furniture technology recorded a
decrease of orders by 10.1 percent compared to the same
quarter of 2019, in line with the trend of the entire machine
tools industry. Orders on the domestic market decreased by
32.3 percent, as opposed to a better trend of international
demand, which decreased by 1 percent only. This general trend
is mitigated by the fact that orders increased by more than 40
percent compared to the terrible period of April-June 2020.

The quarterly survey by the Studies Office of Acimall – the
Confindustria member association that represents the industry
- on a statistic sample of companies indicates that the orders
book is equal to 3.1 months (versus 2.4 in the previous quarter),
with a price increase by 0.6 percent since the beginning of
2020. The decrease in revenues, compared to the same quarter of 2019, amounted to 9.5 percent, another "reassuring" figure if compared to minus 29.8 percent in the previous quarter.
According to the quality survey, 47 percent of the interviewed
companies indicate a positive production trend, 18 percent
decreasing and 35 percent stable. Employment will be stationary according to 65 percent of the sample, while 29 percent
expects a reduction and only 6 percent believes it can increase.
Available stocks are stable according to 65 percent of the
interviewees, increasing for 6 percent and decreasing for 29
percent.
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Kastamonu Entegre Signature on Healthy
and Stylish Grounds for 20 Years!
Kastamonu Entegre has been contributing to the creation
of healthy and aesthetic living spaces for 20 years with
the floorings it produces. The brand, which is among the
top 4 manufacturers of the world in laminated flooring,
stands out with its rich color and decoration options as
well as flooring products with Hygiene+ feature.
The half-century-old global brand of the wood-based panel
industry, Kastamonu Entegre has left 20 years behind in laminated flooring production.The company, which has the most
decoration options among the flooring manufacturers in our
country, offers unlimited options to designers and decoration
enthusiasts with its experience in production. Kastamonu
Entegre, which realizes 6% of the world laminated flooring
production alone, constantly renews and diversifies Floorpan
and Artfloor branded laminated flooring products in the light
of the latest trends and new technologies in the design world.

Human health: a priority at every stage of production
Kastamonu Entegre stands out in the industry as the first
Turkish manufacturer to use Blue Angel certification in laminated flooring products.Blue Angel, the first 'Ecolabel' application in the world, was launched by the European Union in order
to enable consumers to differentiate more environmentally
friendly products and services. In addition to demonstrating
that the products do not contain substances harmful to human

health, the certificate also documents that they are designed
to be recyclable and are produced with minimal energy
consumption.

Bacteria-free flooring technology: Hygiene+
Ensuring that the living spaces are clean and free of bacteria is
of great importance for a healthy life. While Boutique and
Stonex flooring collections with Blue Angel certification, which
are produced in facilities with high technology infrastructure,
provide extra hygiene in living spaces with Hygiene+ feature,
they prevent the reproduction of harmful microorganisms
transmitted to the flooring through shoes, pets and other
sources. The tests carried out in Ekoteks Laboratory proved that
the products with Hygiene+ feature prevent bacterial activities
expected to be seen in the flooring within 24 hours up to 99%.

Hygiene guarantee on floors
Boutique series, which is inspired by famous artists such as
Picasso, Dali and Da Vinci, offers a wide area of use, from nursery and health institutions requiring high hygiene, to hightraffic areas such as restaurants, cafes, hotels and modern furnished apartments. It provides maximum hygiene in living
spaces. Stonex, which is the first and only flooring series produced in Turkey with a width of 40 cm, combines the naturalness of the wood with the lean texture of the stone, and with its
non-bacterial structure, it is the ideal option for the spaces that
are used extensively by allergic individuals, children and the
elderly. Stonex flooring collection with the AC5 abrasion class,
which offers the consumer a 25-year warranty period, is especially recommended for areas with high traffic.

